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This year’s fruit loss for Hayward is sitting at 0.3% and G3 is at 0.49% – what a great result. However, 
despite the low fruit loss we have still had to repack 1.1 million trays. The reason for repacking in 80% 
of those cases was to remove physically damaged fruit that had turned into a rot. The true cost of this 
exercise for just the G3 pool, if you consider the loss of the fruit and associated costs, is over $1.5m 
dollars or 15c/tray.  

If we could reduce this level by even 50% there would be 
another $750,000 or 7.5c/tray in the G3 pool. 

Where are the easy wins? 
Vic and I purchased a small orchard just prior to the season 
which had both Hayward and G3 on the property. For 
simplicity, if we just concentrate on the G3, 3,940 trays/
hectare were repacked for physical damage and the cost 
to the pool (assuming a pre-COVID pooling structure) was 
approximately $5,200/hectare. However once the costs 
have been washed through the pool, the cost to me as an 
orchardist is approximately $220/hectare. I have cost the 
pool $2,514 more than the average grower.

I believe one of the main issues on our orchard was the fact 
there were only seven wires across the bay which allowed 
the fruit to hang down and hence was damaged by any 
machinery moving up and down the rows. To add another 
couple of wires in each bay has cost me approximately 
$1,500/hectare, which is a return to the pool of less than 
a year. However, for me as the grower, the return on 
investment is seven years.

We need to improve our audit system to capture those 
“low hanging fruit” and have a structure to be able to deal 
with the above scenario. We will continue to focus on our 
processes in the packhouse and between the two areas 
let’s turn the 15c/tray from a cost into an income.

Low Hanging Fruit
James Trevelyan – Managing Director
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Shipping and Fruit Loss
To date we have shipped 14,956,132 trays this 
season and we have 181,674 trays left in store. The 
final day for shipment of Gold3 conventional was 
the 20th of October, with the last organic Gold3 
shipping two weeks earlier on the 7th of October. 

Hayward conventional is 97% shipped with approximately 
180,000 trays left. For organics, fruit is 98% shipped 
with only 2,133 trays left in store. All fruit has now 
been ordered by Zespri and we expect the last to 
be exported in around two weeks from now.

Fruit loss continues to be extremely low across all fruit 
groups and well below industry averages in all cases. The 
Gold3 fruit loss figures are final, while there is still a couple 
of weeks to go for Hayward. With Hayward, some lines 
of fruit have deteriorated markedly in the last two weeks. 
We are starting to get some fruit loss from these lines, 
while a couple have been quality withdrawn. Most of the 
industry is having the same issues with the last shipments 
so we do not expect our relative position to change.

5% Supplier Accountability
Supplier Accountability is where fruit is checked 
in market for storage defects. It is the final check 
before customers receive fruit. Suppliers receive 
penalties or premiums depending on what level of 
defects are found on the fruit that is checked. 

5% Supplier Accountability is divided into three periods 
for the season. During period 1 only penalties occur, while 
during periods 2 and 3 suppliers can earn premiums as 
well as receiving penalties. During period 3 for the main 
markets of Europe, Japan, China, and Korea, 5% Supplier 
Accountability is replaced with 15% Supplier Accountability 
which sheets more of the costs of poor in market quality 
back to the supplier that supplied the fruit causing the costs.

We now have the final period 2 results back, including any 
necessary adjustments. Trevelyan’s shipped 9.6% of the fruit 
through this period and received 9.9% of the premiums.

Operations 
Update
Phil Allison – Information Systems Manager

Trevelyan’s News »
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Market Fruit  
Group

Trays 
shipped

Total 
Intercheck

Rate/Tray 
shipped

Europe

HWCK 946,416 $93,443 $0.097

HWOB 53,465 $8,060 $0.151

GACK 368,908 $60,283 $0.163

GAOB 34,197 $1,578 $0.046

TREVELYAN’S SUMMARY
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15% Supplier Accountability
15% Supplier Accountability involves extra 
checking in the markets (15% compared to 5%) 
and more of the costs of quality sheeted back to 
the suppliers of the fruit causing in market costs. 
The programme is bulk funded with a set per tray 
payment made and any costs are deducted from 
this amount. Results are adjusted so the industry 
average is a payment of $0.25/tray. 

To date we have results back for Gold3 that include four 
weeks of shipments to China and Taiwan, six weeks of 
shipments to Korea and Japan, and six vessels to Europe 
(the Asian markets are served by smaller vessels and 
containers, so results are reported in two-week groups). 
To date, Trevelyan’s have supplied 9.9% of the fruit and 
received 11.2% of the premiums. The details by market are:

We also have period 3 results back for shipments to the 
end of week 32 (9th August). In the period, Trevelyan’s 
has shipped 12.3% of the fruit and received 5.2% of the 
premiums. Details by fruit group are:

Market Fruit  
Group

Trays 
shipped

Total 
Intercheck

Rate/Tray 
shipped

ROW

HWCK 537,622 $14,822 $0.028

HWOB 104,523 $4,102 $0.039

GACK 936,257 $1,830 $0.002

GAOB 138,356 $5,089 $0.037

Market #Ships Trays $ $/tray

China 2 355,264 $110,407 $0.311

Japan 3 95,682 $8,242 $0.086

Korea 3 138,506 $44,263 $0.253

Taiwan 2 51,644 $18,816 $0.364

Europe 6 338,861 $97,654 $0.288

TOTAL 16 979,957 $279,382 $0.285

TREVELYAN’S SUMMARY

Market Fruit  
Group

Trays 
shipped

Total 
Intercheck

Rate/Tray 
shipped

Europe

HWCK 11,443,120 $926,746 $0.081

HWOB 538,950 $69,810 $0.130

GACK 3,596,014 $660,803 $0.184

GAOB 101,161 $16,416 $0.162

ROW

HWCK 7,195,255 $215,559 $0.030

HWOB 543,187 $20,523 $0.038

GACK 9,093,789 $1,390 $0.000

GAOB 233,116 $7,882 $0.034

INDUSTRY SUMMARY

Market Fruit Trays $ $/tray

China 2 3,506,456 $878,927 $0.251

Japan 3 1,198,996 $303,064 $0.253

Korea 3 1,367,315 $345,242 $0.253

Taiwan 2 446,960 $111,741 $0.250

Europe 6 3,418,911 $855,575 $0.288

TOTAL 16 9,938,638 $2,494,549 $0.251

INDUSTRY SUMMARY

Market Fruit  
Group

Trays 
shipped

Total 
Intercheck

Rate/Tray 
shipped

Europe
GAOB 187,153 $14,845 $0.079

HWOB 257,027 $155,810 $0.606

ROW

GACK 2,006,607 $310,768 $0.155

GAOB 142,433 -$4,595 -$0.032

HWCK 445,139 $52,738 $0.118

HWOB 178,308 $14,667 $0.082

INDUSTRY SUMMARY

Market Fruit  
Group

Trays 
shipped

Total 
Intercheck

Rate/Tray 
shipped

Europe
GAOB 86,230 -$6,243 -$0.072

HWOB 23,872 $9,429 $0.395

ROW

GACK 143,039 $21,502 $0.150

GAOB 70,387 -$5,904 -$0.084

HWCK 57,601 $7,724 $0.134

HWOB 12,898 $1,732 $0.134

TREVELYAN’S SUMMARY

GAP Update
The GAP team have started their audits for the year. Audits to 
date have been straight forward. Most growers are using the 
checklist of ‘things you need for your audit’. These are sent 
out when your audit date is confirmed, to help you prepare.

Two things that growers need, but don’t always have, are:

• A current water test on file – for those 
who are not on town supply

• Toilet and handwashing facilities. Please make sure they 
are fit for purpose as they will be checked by your auditor
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Zespri have recently had a reorganisation at the executive level which has seen Carol Ward shift her focus 
solely to Sustainability (previously both Sustainability and Innovation). This highlights the increased 
industry focus on sustainability right from the orchard through to the consumer. We can expect to see a lot 
more discussion and progress in this area over the coming months.

In line with this, the recent Zespri 2020 Sustainable Orchard 
Productivity Innovation Update provided insights into the 
research work that Zespri has been doing to address the 
environmental challenges that the industry is facing and to 
help achieve their sustainability targets.  

Zespri’s key sustainability research priorities are:

• Orchard production – Optimising the integral management 
of water, soil, nutrients and biodiversity

• Global environment – Adapting to global and regional 
climate and environmental change

• Supply chains – Improving the carbon and energy 
balances of the entire international value chain

• Materials – Closing the circularity loop of packaging, 
plastics and waste in the value chain

The sustainability presentations addressed the following 
topics:

• Measuring water and nutrient balances of kiwifruit 
orchards in the Bay of Plenty - Steve Green provided 
details of actions that growers can take to reduce nitrogen 
losses such as adjusting the timing and quantity of 
fertiliser applications.

• Carbon footprint of the NZ kiwifruit supply chain - Jayson 
Benge (via Octavio Perez Garcia) provided background 
information on how the carbon footprint is calculated. For 
orchards the footprint includes agrichemicals, fertilisers 
and resulting emissions, fuel and electricity, capital and 
seasonal worker air travel.

• Lifecycle assessment of orchard inorganic materials 
and waste - Kelsi Hendriks identified that management 
of orchard inorganic wastes is variable. Some recycling is 
occurring but there is still a lot going to landfill. The results 
of any lifecycle analysis are heavily influenced by yields (as 
results are reported per kg of product). 

• Techno-economic analysis of products from kiwifruit 
waste - Amrita Bains explained that there are numerous 
opportunities to convert kiwifruit waste into valuable 
products, taking into account consumer demand and 
market size.

As part of a Zespri Sustainability Networking group I also 
visited two new industry sustainability projects recently:

1. A worm farm, which is still in the early stages of 
development but initial results are promising. The plan is 
to feed the worms with waste fruit, dust and cardboard to 
produce a useful vermicast product.

2. Baygold have undertaken around 2ha of complementary 
native planting on some of the steeper areas of their 
orchard on Otamarakau Road. Funding was obtained 
through the Billion Trees Project and the BOP Regional 
Council. The selection of the native species to be planted 
took into account the timing of flowering (to avoid 
competition during pollination) and potential pest issues 
(to avoid providing a habitat for PVH).

Following these visits, we were also given an introduction 
to Zespri’s Climate Change Strategy. The strategy is based 
around both mitigation (of the effects of climate change) and 
adaptation (to the impacts of climate change).  

Key issues include:

1. Increased spring temperatures – unreliable bud break, 
increased evapotranspiration, increased biosecurity risk

2. Increased consumer pressure

Other potential requirements to be aware of in this space 
include the NZ Zero Carbon Act, Emissions Trading Scheme, 
and He Waka Eke Noa Primary Sector Climate Action 
Partnership.

The S Word » 

Increasing The 
Industry Focus 
On Sustainability 
Sarah Lei – Sustainability Manager

Continue on page 10...
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Maturity Sampling And Fruit 
Testing
The companies that will provide this service to 
the industry have been announced:

• AgFirst Hawke’s Bay – will cover the Hawke’s Bay region

• AgFirst Nelson – will cover the Nelson region

• Linnaeus – will cover the Gisborne and northern Hawke’s 
Bay regions

• Hill Laboratories – will have a site based in the Bay of 
Plenty and cover the Bay of Plenty, Waikato, and Auckland 
regions

• Pinpoint Laboratory Services (100% owned by EastPack) 
– based in Te Puke and covering the Bay of Plenty region

• Verified Laboratory Services (100% owned by Seeka) 
– Te Puke and Kerikeri based laboratories covering the Bay 
of Plenty, Waikato, and Northland regions.

The lack of independence of the two post-harvest owned 
companies will be managed by:

• Operating as a separate legal entity

• Having a ‘no interference’ agreement between the 
post-harvest company and the owned sampling/testing 
company

• No post-harvest company branding will be used on 
vehicles, worker clothing or any other equipment used 
in sampling

• Sampling staff will not work in the testing laboratory on 
any day they have sampled an orchard

• Sampling staff can only work for the sampling/testing 
company (i.e. they cannot work for the post-harvest 
company)

• There is physical separation between the workspaces of 
the sampling and testing parts of the company

• If the testing company becomes aware of what orchard a 
sample is from, they must notify Zespri immediately.

2021 Licence Releases
Zespri will continue with the release of Gold 
and Red licences in 2021. The areas to be 
released are:

• Gold3 
– 700 hectares using an unrestricted closed tender

• Gold3 organic 
– 50 hectares using an organic closed tender

• Zespri Red 
– 350 hectares using a closed tender

The licence application rules and updated new variety 
information guides will be released on the 15th of March 
2021. Applications will open on the 26th of March and 
close on the 7th of April. Licence decisions will be made 
on the 29th of April and successful applicants notified as 
soon as possible after that.

Industry 
Update
Phil Allison – Information Systems Manager

Industry Update »
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Organic Insights »

Marketing 
In A Time Of 
COVID-19 
Nicola Roderick – Grower Liaison / Organic Manager

From where things stand, everything seems 
rosy from a Zespri organic marketing point of 
view.  As of the 23rd of October, the percentage 
of organic fruit sold in the market was sitting 
at 95% for SunGold and 81% for Hayward. The 
predicted returns were around $13.82 a tray for 
SunGold organic, and $9.56 for Hayward organic. 
Even though it was a tense harvest as people 
awaited the impact of COVID-19, all things seem 
to be going well for the 2020 season.

Catching up with Alice, Zespri’s Organic Marketing Manager, 
it does seem the markets are still highly receptive towards 
premium produce, high in Vitamin C, from New Zealand. 
Globally there is still an increased consumer demand for 
organic products. Organic SunGold volumes increased 
significantly to 1.47 million trays, which in turn allowed us 
to meet the Japan market’s demand with good volumes of 
scale-free fruit. The USA and European markets were more 
restricted in terms of people movement due to the emerging 
global pandemic. They were also influenced by  
the fruit profile this season and different packaging types 
were utilised to distribute fruit to consumers. Interestingly, 
there was a spike of demand for organic fruit in the initial 
stages of lockdown that has since returned to more standard 
levels of purchasing.  

This year has obviously brought new challenges to the 
Zespri marketing team and consumers have been forced 
to accept buying produce online, whereas previously they 
had preferred to see the fruit in the flesh before purchasing. 
This, in hindsight, has allowed the online market to grow with 
consumers realising the Zespri brand provided consistently 
good quality products however purchased.

In a general Zespri marketing sense, the usual in-store 
demonstrations globally were no longer permitted in a 
world of COVID-19 so other avenues were discovered. The 
renowned Kiwi brother characters were seen jogging and 
keeping healthy, short Instagram videos were utilised, 
free samples of fruit were delivered with online grocery 
purchases, and in China a volleyball star helped spread the 
Zespri message far and wide in a short time through her 
social influence.

Strong relationships in Japan helped with product preference 
for Zespri organic fruit. As the online sales increased, stores 
had to destock product options to reduce complexity for 
purchasers and staff stocking the orders. For example, some 
stores that would typically sell 13 types of bananas had to 
restrict sales to a few preferred brands. 

Zespri’s general plan for marketing organics in the future 
involves building on the already strong organic markets 
of Europe and the USA, as well as targeting the smaller, 
but higher returning markets in Asia (market access 
requirements around pests also influence this). See their 
Five Year Plan for detailed information. Consumer patterns 
of spending during times of COVID-19 are still under the 
watchful eye of the marketing team, with challenges and 
opportunities targeted as required. 

We are all ever hopeful that demand for a premium, 
healthy, quality fruit from New Zealand will continue to 
grow throughout 2021 and beyond.
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Trevelyan’s Gold3 Spring Field 
Day – Cottlevale Orchard 
The 2020 Gold3 Spring Field Day was hosted at 
Simon Cook’s Cottlevale Orchard in Huse Lane, 
Te Puke. With great participation from many of 
the 65 attendees, we also enjoyed contributions 
from Shane Max (Zespri GET), Cathy McKenna 
(Plant & Food Research) and Linda Peacock 
(KVH). The content of the day focused on the key 
tasks at this time of year – bud thinning, crop 
protection, pollination and canopy management. 

As per spring 2019, most reported that flower numbers in 
Gold3 are good, with many indicating that minimal thinning 
is required to get down to the optimal target of around 
60 buds/m2. Some unusual looking budbreak has been 
observed however, with some canes not firing and entire 
blocks showing uniform lack of budbreak from the mid to 
end of canes.

Growers were reminded about the relationship between crop 
load, size and dry matter in Gold3 – pushing crop numbers 
too high in a moderate to low dry matter season can result 
in Gold3 growers struggling to meet Zespri’s Minimum Taste 
Standard (MTS). Plant & Food Research studies in 2011 and 
2016 show that increasing the crop load by 10 additional 
fruit/m2 can reduce fresh weight by 5g to 7g and dry matter 
by 0.3 to 0.6% at harvest (Setting up for success – Getting 
your Gold3 crop load sorted – Kiwifruit Journal September/
October 2017). If we apply this methodology to the orchard, it 
means that by shifting from 40 to 60 fruit/m2 could decrease 
fresh weight by 14g and dry matter by 1.2 percent per fruit – 
extremely significant in a low dry matter year!

Cathy McKenna discussed some of the innovative 
technologies that Plant and Food Research are trialling to 
find alternative methods to control some of our key pests 
including scale, passionvine hopper and cicada. It seems 
that there are biological control methods on the horizon 
for these pests that are both effective and easy on the 
environment. Of particular interest was Cathy’s ongoing work 
on February mineral oil applications for scale control on 
Gold3. In year three of Cathy’s work Plant & Food pushed the 
boundaries, applying 1% mineral oil in poor drying conditions 

during the 2nd and 3rd weeks of February to Gold3. For the 
third consecutive year, the work shows that a mineral oil 
can be safely applied to Gold3 during these weeks giving 
Gold3 growers an effective tool to manage summer scale 
populations.

Copies of the Field Day handouts are available on the 
Trevelyan’s Grower Website (Trevelyan’s > Resources > 
Field Day Presentations).

Figure 1. Trevelyan’s Gold3 Spring Field Day – Cottlevale Orchard

Zespri Future Pest Fighting 
Tools Event
Zespri Innovation, in partnership with Plant & 
Food Research and the Zespri Global Extension 
Team, hosted an informative session outlining 
key aspects of some of our most challenging 
pests and gave an insight to current and future 
research plans to manage them. 

Many fascinating presentations were given by the research 
teams, but to me none more so than the biopesticide options 
that are being explored by Plant & Food to manage PVH,  
scale and cicada. With ongoing global pressure to reduce 
reliance on existing “hard chemistry options”, biopesticides 
will soon become the cornerstone of pest and disease 
management in the future.

Technical 
Information
Gordon Skipage – Kiwifruit Technical Manager

Technical Info »
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Some of the biopesticides being explored include a range 
of predatory or parasitic organisms including a number of 
entomopathogens (i.e. parasitic fungi) that kill PVH, scale 
or cicada and a range of nematodes that hunt or ambush 
cicada nymphs while in the ground. While in the early days 
of trials, the results to date look promising with the hope that 
these will be fully proven and available to kiwifruit growers in 
the next few years.

Crop Protection
Scale
At least one scale spray should be applied each season 
and now is a great time to apply a Movento® if the orchard 
has not yet started flowering. Make sure to agitate the pack 
before pouring into the tank and apply at 960ml/ha. The 
addition of DuWett® at 40ml/100L is also proven to improve 
efficacy. Do not apply Movento® within five days of copper 

(due to the risk of “drawing” copper into the leaf of the plant 
that may result in leaf damage).

Don’t panic if you’ve missed your pre-flower window to apply 
Movento® – an application of 1% mineral oil within 14 days of 
fruit set (HW) or 21 days (Gold3) is an extremely effective tool 
to manage scale post-fruit set. Always apply oil in good drying 
conditions and do not apply within seven days of copper.

Leafroller
With fruit being most susceptible to leafroller damage in 
the eight weeks after fruit set, now is the time to think 
about control options. With Zespri indicating Prodigy is 
under review and may soon be removed from the Crop 
Protection Standard, thought should be given to alternative 
control measures. 

Applying Bt (i.e. Bio-Bit® DF) immediately after fruit set and 
again 14 days later is a proven and effective tool to manage 
leafroller. 

Sclerotinia
Conventional growers are effectively controlling sclerotinia 
with a single application of Luna® Privilege as close to the 
start of flowering as possible. Luna® Privilege is less effective 
the further from the start of flowering it is applied. However, 
don’t be tempted to push too far into flowering as it may 
result in residues at harvest. It seems that flowering for some 
has come a few days earlier than normal and caught out 
some conventional growers who haven’t yet applied Luna®. 
But don’t worry – there are a number of effective alternatives 
available that can be applied during flowering.

Timorex® Gold trials show it achieves good control of 
sclerotinia when applied during the flowering period. This is 
also a BioGro™ certified product and should be applied at the 
start and end of flowering. While it is considered a bee safe 
product, applications should be made in the evenings while 
bees are not actively foraging.

BOTRY-Zen® is another BioGro™ certified product with proven 
efficacy for sclerotinia. Like Timorex® Gold, BOTRY-Zen® 
should be applied at early and late bloom and while the bees 
are not actively foraging.

Organic growers have successfully managed sclerotinia 
for decades by simply growing their sward long prior to 
flowering, while others choose to mow the long sward 
just prior to the start of flowering. Both approaches result 
in the sward acting as a blanket, effectively trapping the 
sclerotinia spores under the sward, preventing them from 
infecting fruitlets. 

Ensure that sclerotinia-infected flowers and fruit are removed 
from the orchard and not simply dropped on the ground as 
dropping these will promote infection the following year.

Refer to the Trevelyan’s Spray Guides or Zespri Crop 
Protection Standard for more information.

Figure 2. Example of entomopathogen killing 
a hopper species (Passionvine hopper- a way forward - Zespri Future Pest Fighting Tools Event)

Figure 3. Example of cicada nematodes 
(Biological control of chorus cicada - Zespri Future Pest Fighting Tools Event)

Technical Info »
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Psa Spray Programme
Remember that as vines grow rapidly through spring, 
coppers need regular re-application to ensure coverage of 
new leaves, shoots and flower buds. Ensure you are adhering 
to the correct rate/100L and apply the correct water rate to 
achieve full coverage. Careful however, what you try mixing 
it with – avoid foliar fertilisers and Movento®! After fruit 
set, caution must be used when applying copper (or any 
products) as there is a risk of staining the fruit. Apply coppers 
only as required in response to weather events, and always 
apply in good drying conditions.

Claiming nine different modes of action, Aureo Gold® is 
a BioGro™ certified “yeast like” product with Psa efficacy 
claimed to be comparable to copper, while not having 
the same phytotoxicity or fruit staining risks. If you have 
concerns about using copper, Aureo Gold® is an effective 
alternative pre-flowering tool and is available to use for the 
first six weeks after fruit set.

If you are within 21 days of the start of flowering, do not be 
tempted to apply Kasumin®. If you feel you need to apply a 
bactericide, KeyStrepto™ is still an option (with justification) 
until seven days before the start of flowering. Contact the 
Zespri Crop Protection team for more information on whether 
KeyStrepto™ may be an option for you.

Actigard® is a powerful Psa tool but do not apply to stressed 
vines! As it takes 4-7 days post-application for the vine to be 
protected, pre-flowering applications should go on around 
seven days before the start of flowering.

Green Growers – Don’t Forget Your  
Pre-Flower Trunk Girdle!
If your green variety has a history of flower bud rot, then 
you should consider conducting a trunk girdle about 30 
days before the start of flowering. The spring trunk girdle 
has proven to be a reliable tool in reducing Psa budrot 
and improving productivity in Hayward and G14. However, 
research results reported in the Sep/Oct 2017 edition of the 
Kiwifruit Journal (Flower budrot and the pre-flowering girdle 
– Beth Kyd and William Max) showed reductions in spring 
canopy growth on some trial sites. While this is likely to be 
isolated to specific sites or vines, it is important to consider 
this as a possible negative impact on otherwise healthy 
vines – if your site does not have a history of Psa budrot and/
or Psa pressure is not high, consider not doing a pre-flower 
trunk girdle. 

Do not use on Gold3 as it may stall growth resulting in bud/
fruitlet abortion, small and low dry matter fruit.

Thinking About Sizing Your Gold3  
After Fruit Set?
Zespri has announced their preferred Gold3 fruit sizes for 
2021 as 27.4 (CK) and 28.5 (OB) and many Gold3 growers will 
be considering their fruit sizing tools after pollination. Some 

of the common tools are:

• Size girdle

– Many Gold3 growers rely on a four week girdle (post-
fruit set) to promote fruit size, or a six week girdle to 
have some fruit size influence but also a canopy vigour 
suppression effect. 

– However, some are nervous about the impact that 
repeated girdles are having on the long-term health of 
the vine (particularly after two dry summers) so are 
looking for alternatives.

• Benefit Kiwi 

– A 2016 report published by FruitFed Supplies (The 
efficacy of Benefit Kiwi for increasing fruit size in 
Kiwifruit – Tayah Ryan et al) indicates that one 
application of Benefit Kiwi (by Valagro) at 3L/ha at 
six days after full bloom resulted in an average gain 
of 12g per fruit without reducing dry matter. Valagro 
now support this trial and recommend to apply one 
application of Benefit Kiwi at 3L/ha (in 1000L water) 
within the first 30 days after full bloom.

– A conversation with a leading grower indicates (from 
his observation) that the temperature of the day, and 
the day following the application date, can influence 
the canopy:

º  Applying Benefit Kiwi on hot/more humid days (with 
a hot/humid day following the application date) 
results in a greater canopy suppression affect while 
increasing fruit size.

º  Applying Benefit Kiwi on cooler/less humid 
days (with a cooler/less humid day following 
the application date) results in a milder canopy 
suppression affect while increasing fruit size.

– Do not apply Benefit Kiwi within seven days of copper.

• KRISS

– Works in a similar manner to Benefit Kiwi by increasing 
fruit size if applied in the first 30 days after full bloom 
(preferably in the first 10 days).

• LB Urea

– Some growers report using a single LB Urea application 
at 0.75% (i.e. 750g/100L) applied around 10-14 days 
after fruit set as effective.

Technical Info »
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Colin’s Chatter
Colin Olesen – TGL Chair

TGL Update »

Your directors had a special meeting early in October to consider their submissions to the Taste and 
Maturity Review Panel. Of the nine principles enunciated in the published document, we agreed 
with a minority of them and made serious submissions and recommendations on what we disagreed 
with. We are aware that not all, but a majority of our positive comments have been heard and agreed 
with by many in the industry, and we now await the final decisions of the panel and the authorising 
body. A number of our growers made their own submissions which I am sure assisted the panel in 
their deliberations. Thank you for your input.

Our company Annual General Meeting is set for Wednesday 
18th November 2020. 

The formal AGM notice, issued separately, states the time 
and location and an enticement to attend! For Director 
elections, Mat Johnston, Kyle Howie, and Murray Cresswell 
have been re-elected unopposed. All three will formally be 
declared re-elected at the AGM.

My Chair’s Annual Report has been emailed to all growers. 
The TGL audited financials for the year ended 31st March 
2020 are available from Deb or Kelly and copies will be at 
the AGM.  

The term of our current Associate Director Kaspar Beech 
ends 31st December. Applications will be shortly called 
for an Associate Director for the 2021 calendar year. This 
is an excellent opportunity for someone to attend and 
observe your directors’ meetings and participate in the 
significant range of subjects discussed, perhaps with a 
view to becoming an elected Director at a future time. 
The application form can be obtained from Deb or Kelly. 
Applications close 25th November.

I look forward to seeing as many growers as possible 
attending our AGM.

Colin Olesen - Chair

Zespri’s strategic focus is to lead the industry’s 
transition to a low carbon, climate resilient future by 
delivering on their targets, managing risk and realising 
opportunities:

1. Carbon positive kiwifruit

2. Supporting the kiwifruit industry to thrive

3. Grow capacity as a climate leader

Milestones and proposed actions by 2025:

1. Zespri Corporate is carbon neutral

2. Each orchard measures their carbon footprint

3. Industry offsetting scheme developed

4. Carbon positive product in the Zespri portfolio

The above information demonstrates the wide range of 
issues that we are facing on the sustainability front and 
how the focus on these is increasing and evolving. At 
Trevelyan’s we have been measuring and reporting on our 
key sustainability metrics for 10 years and we know how 
challenging it can be to get this right. We are committed 
to supporting our growers and the wider industry in 
developing a cost-effective, simple and standardised 
system for measuring and reporting key metrics such as 
carbon emissions to ensure we get meaningful progress 
on sustainability.

The S Word »  Continued from page 4

Increasing The Industry Focus On Sustainability
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Colin Olesen – TGL Director
I was born in Otahuhu and grew up in Papakura. I started 
work in downtown Auckland in insurance and completed my 
accountancy qualification at Auckland Technical Institute as it 
was then known, over five years. My industry work experience 
included time in the Fletcher organisation Head Office followed 
by Butland Industries, the Chesdale cheese producer.

I then entered the public accounting arena in Kaitaia 
where I completed my practical experience to gain 
my Public Practice qualification. I moved to Pahiatua 
where I purchased my own accounting practice. 
After 15 enjoyable years I moved to Te Puke in 1991 
and continued my accounting practice. In 1999 we 
purchased our kiwifruit orchard in Number 2 Road.

I am married to Colleen and between us we have 
seven children, 19 grandchildren, and one great 
grandchild. For the last 15 or so years we have held 
a grandchildren’s Labour Weekend camp – it gives 
the parents a weekend off and we get to enjoy our 
grandchildren’s company uninterrupted! A special 
privilege for everyone.

Over the years, in all living locations, I have usually 
been well-involved in a local church, holding (at various 
times) most leadership positions. When I moved to Te 
Puke I joined Rotary and held various leadership roles 
over the years culminating in being appointed District 
Governor, one of six in New Zealand each year, in 
2009/10. I continue to serve in Rotary as a Director of a 
New Zealand Rotary Company operation.

After growing kiwifruit for a few years I decided to 
become more involved in the industry as I was excited 
at the future possibilities the production of a healthy 
food would bring. And I was wanting to learn what 
went on, not only administratively within the industry, 
but also in the marketing of our fruit. My first step was 
to seek election as a TGL Director and from there my 
involvement has gradually expanded from TGL Deputy 
Chair, to TGL Chair, and now also Kiwifruit NZ Director.

And today I am still learning which makes the tasks 
involved worthwhile.

Because the kiwifruit industry is growing and 
developing at a fairly rapid pace, there are fresh issues 
that appear on the horizon that must be addressed. 
I enjoy that challenge and try to be a part of the 
solutions that need to be discovered.

My involvement has taken me to many of our  
markets around the world to see first-hand the 
destination of our great healthy fruit, and to further 
appreciate the wonderful country that we live in and 
call home, New Zealand.

TGL Update »
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General News »

310 No. 1 Road  R.D.2, Te Puke 3182. New Zealand.

Trending websites, YouTube, 
Facebook & industry e-info

www.trevelyan.co.nz
Check out our website

trevelyanspcl
facebook.com/trevelyanspcl

Vine Online

Key Contacts
James Trevelyan 
Managing Director – 027 648 8878

Stephen Butler 
general Manager – 027 517 7999

Mike Perrett 
grower ServiceS Manager – 027 359 5960

Debbie Robinson 
Supply Manager – 027 530 0559

Adam Franklin 
orcharD DiviSion Manager – 027 537 0016

Christine Broad 
harveSt co-orDinator – 0275 395 644

DISCLAIMER: The information contained in this document is given in good faith, but because in providing this report it has been  
necessary, in some circumstances, to rely on the information provided by others and a number of future factors, this may influence 
the result. Accordingly, Trevelyan’s Pack and Cool Ltd and their employees do not accept any liability should any grower or other 
party incur any loss having relied on information given in this document.

Emil Bryan Vergara
Tell us a bit about yourself and your 
background.
My name is Emil Bryan Vergara and I 
am one of the Maintenance Engineers 
at Trevelyan’s. I hold a degree in 
Mechanical Engineering and my first 
experience was in an oil refinery in 
Saudi Arabia. I moved to New Zealand 
in 2017 with my wife and children and 
we fell in love with Aotearoa. I worked 

as an extrusion technician in a pet food 
manufacturing plant in Te Puke for 
nearly two years while travelling back 
and forth to Rotorua. Eventually, I found 
maintenance work at a geothermal spa 
in Rotorua. Fortunately, faith brought 
my family to Papamoa where we live 
now and I have been enjoying our new 
place and neighbourhood, especially 
the beach. Since then, I have been 
blessed to work here at Trevelyan’s and 
am very grateful to be part of the team.

What attracted you to working at 
Trevelyan’s?
I had seen the company’s website and 
read about accomodating employees 
of different races. As for me, I am not 
a local but I have a positive feeling that 
this place is a welcoming environment 
where people support each other, 
value the team’s ideas and I can feel 
the spirit of teamwork. That’s the kind 
of culture I want to be in, to grow and 
enhance my skills. Also, Trevelyan’s 
has been in business for 40 years. It’s 

an established company with a strong 
reputation within its community. This 
kind of commitment from a business 
makes the employees proud that they 
are associated with the company. And 
that impressed me and makes me 
want to be part of the team.

What is your role and what does it 
involve?
My primary role is a Maintenance 
Engineer and my goal is to keep the 
plant running smoothly and maintain 
the machines in good running 
condition to efficiently increase 
production. Of course I won’t be able to 
do this all without the help of the team. 

When you’re not at work what do you 
like to do?
During my days off, I love spending time 
with my family and value them the most. 
You’ll usually see me at home doing 
household chores such as the dishes 
and vacuuming. 

Upcoming Events
Zespri Grower Roadshows
The next round of Zespri grower roadshows are happening from mid to late 
November. Topics covered at this roadshow include a season update, illegal Gold3 
plantings in China, taste and maturity reviews, and the Zespri Five Year Plan. The 
dates and times are as follows:

Region Time Location

Waikato 9-11am Monday  
23rd November

Mighty River Domain, Karapiro Room, Lake 
Karapiro, 601 Maungatautari Road

Hawke’s Bay 9-11am Wednesday 
25th November

The Crown Hotel, Cnr Bridge Street and 
Hardinge Road, Napier

Gisborne 4-6pm Wednesday 
25th November

Bushmere Arms Hotel, 673 Matawai Road, 
Waerengahika

Opotiki 10am-12pm Thursday 
26th November Opotiki Golf Club, 14 Fromow Road, Opotiki

Katikati 3-5pm Thursday  
26th November

Katikati Rugby Club, Moore Park, Fairview 
Road, Katikati

Te Puke 10am-12pm Friday 
27th November

The Orchard Church, 20 MacLoughlin Drive,  
Te Puke

Tauranga 3-5pm Friday  
27th November

Trustpower Arena Baypark, 81 Truman Lane, 
Mount Maunganui

Edgecumbe 1-3pm Monday  
30th November

Matata Rugby Club, 12 Division Street, 
Matata
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